PRACTICAL 1

OBJECTIVE:

To understand the concept of amessagein communication and to learn how to
construct/ writeaclear message.

INTRODUCTION:

You havelearnt to definecommunicationinlessonno. 1. Youmay recal theexample
of an SMSwhere you learnt the importance of clarity of a message so that a
recelver understandswhat exactly the message means. Inthisexercise, you will
send amessage or an SM Sfrom your mobile phoneto your friend’smobile phone
for taking aspecific action of receiving you at therailway station.

PROCEDURE:
1. Prepareashort and concise messagegiving thefollowing details:

(@ Givethetrain nameand number, theday and timeof arrival inthestation
whereyour friend should receiveyou.

(b) Givethenameof therallway station asthere can be morethan onerailway
gationinacity.

2. Sendthemessageto your friend’smobile number.
CONCLUSION:

1. Onthebasisof thisexercise, can you now give asimple definition of
communication?

2. What arethetwo conditionsfor communicationto take place ?
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PRACTICAL 2

OBJECTIVE:

To understand how nonverba communicationisusedin different Stuationsusing
gesturesand facial expressions.

INTRODUCTION :

You havelearnt inlesson 1 about theimportance of non verbal communication
and that almost 80% of all communicationisnonverbal. Inthisexerciseyouwill
go through newspapers and magazines and identify photographswhich show
different nonverba communication Situationswithout captions.

PROCEDURE:

1. Selectafew newspapersand magazines.

2. ldentify 6 photographs which depict various non verbal communication
gtuations.

3. Cutthem out and paste them on plain paper

4. Mentionclearly what it meansclearly below each photograph.

CONCLUSION:

When you look at the six photographswhat can you make out?You would have
understood how people communicatenonverbally.

1. Identify thephotographswhere hand movementsare used.
2. ldentify thosewherefacia expressonsareused.

3. ldentify the photographswhere gestures are used.
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PRACTICAL 3 Notes

OBJECTIVE

Thispractica will helpyouto cultivatethe habit of newspaper reading serioudly.
Thiswill enableyouto haveabetter understanding of how to gpproach and andyse
anewspaper. Thisaso givesyou aningght into the sel ection of newsfromvarious
anglesin anewspaper.

INTRODUCTION

You havelearnt about print mediaand newsin Lesson 5 and L esson 6. A newspaper
containsstoriesand picturesfrom variousfieldslike political, social, economic,
financid, sports, culture, entertainment etc. Only when youtry to study them, you
will get an idea of how stories and pictures are selected and published in a

newspape.
PROCEDURE

Take a copy of any daily newspaper. It may be an English newspaper or a
newspaper in any regiona language. Read it carefully and mark the newsitems
according to thefollowing categories. You should count the number of newsitems
which have appeared under aparticular category.

Politics

Economics

Human Interest

Sports

Artsand Culture
Entertainment
Fashionand New Trends
Finance

Employment

10. Education
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11. Science

12. Deveopment

13. Stock Market

14. Information Technology
15. ForeignAffars

Notes

Do the sameexercise continuoudly for oneweek and notethe detailsinthetable

givenbelow
Table3.1: Observation Table
Name of the newspaper:
S.No. | Category of Newsitem Number of Newsitems
1 Sunday
2. Monday
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4. Wednesday

5. Thursday
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6. Friday
7. Saturday
Conclusion

By doing the above practical activity, you must have observed that anewspaper
publishesstoriesof different natureon al days. Based on your observetion, answer
thefollowing questions:

1. Inyour newspaper which one of the 15 categoriestake more space? On each
day what wasthelead story inthe paper and from which category?

2. Didyou find any of these categories not reported in the paper? Do you have
newsfrom any other category to suggest to beincluded inthe paper?
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3. How did you find the language of the paper ? Was it simple and easy to
understand or difficult?

4.Whichareyour areasof interest? Mention any five of them.

5. Will you recommend to your friend the same paper which you arereading?
Judtify your answer. Notes

6. Givefivesuggestionsto improvethe paper.
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OBJECTIVE

Thispracticd will giveyouagenerd ideacf how tointerview people, thepreparations
required for aninterview and how to interact with people who have madeamark
indifferent fieldsof activities.

INTRODUCTION

You havelearnt about what isnewsand how to collect newsin Lesson 7. Among
thevariouswaysof collecting news, oneimportant methodistointerview people.
If you areajournalist you havetointerview peoplefrom different fieldsin your
caresy.

You may haveread interviewswith celebritiesin anewspaper or watched an
interview ontelevisoninwhichajourndist interviewsdifferent people. Although
aninterview isbas cally aquestion answer session, alot of thinking and hard work
isdonebeforeinterviewing aperson.

Procedure

Let usassumethat Mrs. Y from Indiahaswon the second prizein aworld beauty
contest whichwasheldinaforeign country. Sheisbeinginvitedtoyour city by an
association . They arefdicitating her. Asanewsreporter of theloca daily, youare
given 15 minutestimetointerview her. Formulatefive questionsto ask her so that
you can utilisethe opportunity well.

a3 Q1
Q2
Q3
Q4
Q5

b) Letusassumethat oneof themost celebrated film starsisvisiting your colony
toinaugurate abig shop. Asanewsreporter of thearea, you aregivena
chancetointerview the person. Dueto the busy schedule of thestar, you are
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givenonly 20 minutestime. Prepareeight questionsfor thestar. You caneven
imaginethefilm star to beyour favourite oneand mention the nameof thestar
inthisexercise.

Q1
Q2 Notes
Q3
Q4
Q5
Q5
Q6
Q7
Q8

¢) Youall know that Indiahas successfully launched its satellite to the moon
under the Chandrayan project. The Director of the project whoisalso the
chief scientist and the primary architect of the missionisvisiting anearby
collegeinyour city. You may assumethat you areinterviewing the Director of
the project asanewsreporter and formulate five questionsto him.

Q1
Q2
Q3
Q4
Q5

d) Letusassumethat thelndiaand Pakistan cricket teamsare playing after a
gap of threeyears. Thematchesareinfivedifferent citiesinIndia Indiawins
3-2. Imagineyou areatelevision reporter. Asthelast match isbeing played
inyour city, you aredeputed to cover it. After the match you get achanceto
ask fivequestionsto the Captain of thelndian team. Formulateyour questions.

Q1
Q2
Q3
Q4
Q5
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Concluson

Asyou must have observed whiledoing thispractica activity, itisalwaysbetter to
prepare questions before an interview. From your observations, answer the
following questions.

Notes 1. How doespreparation helpininterviewing people?
2. How doyou collect background material s of aperson beforeinterview?

3. Ifyouareajourndist whichwill beyour areaof speciaization. Mentionfive
peoplewhom youwouldliketointerview inthat field.

4. Doyoufindaninterview publishedin anewspaper better than oneseenon
televison. Justify your answer.

5. If you areinterviewing the President of aforeign country, what are the
preparationsyou will take before meeting that person.
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PRACTICAL 5 Notes

OBJECTIVE:

To understand the characteristics of the spokenword and how it isdifferent from
the printed word in anewspaper.

INTRODUCTION:

You have learnt in Lesson 12 that the spoken word used in radio has distinct
characteristicsand that the medium of radio isdifferent from the print media.
Throughthisexercise, youwill listento anewsiteminaradio newsbulletin and
compareit withthe same newsitemin anewspaper.

PROCEDURE:
1. Ligentoanewsbulletininany languageonradio.

2. Sdectonemagor item fromthe headlineswhich you hear inthe beginning of
thebulletin.

3. Satrecordingthetimewhen that item startsand find out how many seconds
wereused for thisitem.

4. Pick upthenext day’snewspaper whichisavailableinyour placeand carries
the same newsitemwhich you heard onradio.

5. Recordyour observationsinthefollowing table:
Table5.1: Observation Table
Medium of Descriptionof the  No. of seconds No. of words
Communication newsitem usedforthenews usedfor thenews
item item
RADIO
NEWSPAPER
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CONCLUSION:

By carrying out thispractical activity, you would have noticed how the spoken
word isdifferent fromthewritten or the printed word.

Normally anewsreader speaks 130 wordsin 60 seconds.
Notes 1. Whatistheduration of theitem you selected onradio ?
2. Depending upon the number of secondsused for theitem, calculatethe
number of wordsinthat item on the basis of 130 words per minute.
3. Now count thewords used for the same newsitem in the newspaper.

4. Mention how the two are different. Did you come across any difficult
unfamiliar wordsin either of themediai.e. radio and print.

5.  What arethemain differencesbetween thetwo media?List at | east three of
them.
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PRACTICAL 6 Notes

OBJECTIVE:
Toidentify and understand different radio formats.
INTRODUCTION:

You haveaready read about different formatsof radio programmesinlesson no.
11. By doing thisexercise, youwill learn how to identify different formatsof radio.

PROCEDURE:

1. Tuneintoamediumwavestation of AIR from 5.00 p.mto 10.00 p.m.
2. Ligentodl theprogrammes.

3. Notedownthedifferent typesor formatsof programmes.
CONCLUSION

Whiledoing thisactivity, youwould have comeacrossdifferent typesof formats
whichyoulearntinlesson 11.

1. Mentionatleast Sdifferent radioformats.
2. Whichistheformat that you enjoyed most and why?
3. What werethedifferent typesof music programmesthat you came across?
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OBJECTIVE:

To understand the difference between television and print as mediums of
communication.

INTRODUCTION:

You havelearnt about the different features of televisonin Lesson 14. You have
also seen how tdlevision differsfrom other mediums of masscommunicationlike
print, radio and new media. Now, let usdo apractical activity to experiencethe
differencesbetween television and newspaper first hand.

PROCEDURE

1.  Identifythefollowing
(@  Anewspaper. If you subscribeto anewspaper at home, choosethat.
(b) A newsshow on Doordarshan

(o) Threedifferent newsitemswhich arereported in both the newspaper
and thenews show. Choose one newsitem each from national news,
locd newsand sportsnews. Select itemswhich arecurrently in news.

2.  Readthenewspaper for aweek. Pay specia attention to the newsitems of
your choice.

3. Watchthenews programme during the sameweek with specid attention to
thenewsitemsof your choice.

4. Recordyour observationsinthefollowing table.
TABLE 7.1: Observation Table

(@ Newsitem 1 (national news)

Newspaper Television News show

Amount of time/space
devoted to the news
item?
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Whichmediumhasmorevisud
content?

Notethenumber of times'live
tag appearsinthe newsshow.
Notewhether thenewscomes
‘live’ any time in the
newspaper.

How many peoplewatchedthe
news show along with you?
Did any one read the
newspaper with you at the
sametime?

Did you have to watch the
news show at the sametime
every day?Did youfaceany
such problem with the
newspaper?

Noteany two differencesyou
found betweentelevisonand

print reports

(b) Newsitem 2 (local news)

Newspaper

Televison Newsshow

Amount of time/spacedevoted
tothenewsitem

Whichmediumhasmorevisud
content?

Notethenumber of times'live
tag appearsinthe newsshow.
Notewhether thenewscomes
‘live’ any time in the
newspaper.

How many peoplewatchedthe
news show along with you?
Did any one read the
newspaper with you at the
sametime?
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Did you haveto watch the news
show at thesametimeevery day?
Did you face any such problem
with the newspaper?

Note any two differencesyou
found between televisonand
print reports

Notes

(c) Newsitem 3 (sportsnews)

Newspaper | Television Newsshow

Amount of time/space devoted
tothenewsitem

Whichmediumhasmorevisud
content?

Notethenumber of timesthe'live
tag appears in the news show.
Note whether the news comes
‘live’ any timeinthe newspaper.

How many peoplewatched the
newsshow dongwithyou?Did
any one read the newspaper
withyou at the sametime?

Did you have to watch the
news show at the same time
every day? Did you face any
such problem with the
newspaper?

CONCLUSION

1. Namethenewsitemwhichwasallotted maximum space/ time?

2. Namethenewsitemwith maximum visua content ?nwhich mediumwas
thisfound?

3. Didyoufind‘live’ newsitemsin boththemediums?

4. Duringthisexercise, didyoufindany proof for the statement that televisonis
a‘transitory’ medium when compared with print?

5. Ligtthreedifferencesbetweenthetelevision and print reports.
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PRACTICAL 8 Notes

OBJECTIVE:
Todifferentiate between different typesof televison channelsandtheir categories.
INTRODUCTION:

In Lesson 15, you have studied that television channels can be classified into
variouscategories. Inthispractica, youwill learnto differentiate between different
kindsof channelsand thevariety of programmesaired by them.

PROCEDURE

| dentify thefollowing:

1. A cablenetwork. If thereiscable connection at your home, usethat.

2. Thenumber of channdsoffered by the cable network.

3. Classfythechanndsintodifferent categories.

4. Watch any fivechannelsof different categoriesfor two weeks.

5. Record your observations about them using thetable given below.
TABLE 8.1: Observation Table

(a) NewsChannels

Name the Typeof Nameany Anyinteresting
news programmes particular group observation
channds inthese (likechildrenor about these
channds youngsters)in channds.

your family or

neighbourhood

who prefer these

channds
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(b) SportsChannels

Namethe Typeof Nameany Anyinteresting
sports programmes particular group observation
channds inthese (likechildrenor about these
Notes channels youngsters) in channdls.
your family or
neighbourhood
who prefer these
channds
(c) Cartoon Channels
Namethe Typeof Nameany Anyinteresting
cartoon programmes particular group observation
channels inthese (likechildrenor about these
channels youngsters)in channels,

your family or
neighbourhood
who prefer these
channds
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Namethe Typeof Nameany
entertainment programmes particular group
andlifestyle inthese (likechildrenor
channds channdls youngsters)in
your family or
neighbourhood
who prefer these
channdls

Any interesting
obsarvation
about these

channds. Notes

(e) Scienceand discovery related channels

Namethe Typeof Nameany
scienceand programmes particular group
discovery inthese (likechildrenor
related channels youngsters) in
channds your family or
neighbourhood
who prefer these
channdls

Any interesting
observation
about these
channds.
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(f) MovieChannels

Namethe Typeof Nameany Anyinteresting
movie programmes particular group observation
channds inthese (likechildrenor about these
Notes channds youngste_rs) in channels.

your family or

neighbourhood

who prefer these

channels
CONCLUSION
1. Name the category of channels which gave importance to informative

programmes

2. Which channelshad fiction based programmes?
3. Which of these channel shad morelive shows?
4. Whichtypeof channelswas preferred by childrenin your neighbourhood?
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PRACTICAL 9 Notes

OBJECTIVE:

To explore different forms of advertising and collect various kinds of print
advertisementsto be pasted in ascrap book.

INTRODUCTION:

You haveread about the origin of advertisngin Lesson number 17. You havea so
learnt about the history of advertisingin Indiaand itsvariousclassfications. Let us
now, usethat knowledge and create ascrap book of advertisementsfrom various
print formsaround us.

PROCEDURE:

i)  Collect 2samplesof thefollowing:

a  Ahendhill
b) A poster
) Aledlet

d) Anadvertisement from anewspaper
€)  Anadvertisement fromamagazine
f)  Apamphlet

i)  Pastethem neatly inascrap book or file.

i) Label themaccording tothe category of advertisngyoulearntinlesson17.
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iv)  Recordyour observationinthefollowingtable.

Table9.1: Observation Table

S.No. Sample Description What hasbeen Category of
advertised? advertisement

Example Handbill Avyedlow6x4inch A ladiesbeauty A sarvice
thin sheet of paper, parlour and mehndi
withwordswritten  learning centre
inblack ink

Notes

CONCLUSION

Answer thefollowing questions based on your observationsfrom the practical.
1.  What arethemost common productsadvertised? Give 5 examples.

2. Howisahandhill different from amagazinead?List 2 differences.

3. What arethe most common services advertised? Give 3 examples.
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PRACTICAL 10 Notes

OBJECTIVE:

To understand the concept of product public relations
INTRODUCTION:

Youmay recdl having studied that publicrelationsisamultifaceted activity involving
different organizationsand publicsin Lesson 19. You have dsolearnt how public
relationsactivitiesarelaunched to sell aproduct. Thispractical will helpyouto
understand the concept of product publicrelations.

PROCEDURE:
1. Identify fromyour neighbourhoodthefollowing:
a) afairlylargesupermarket and/or
b) anexhibition
2. Vistthesupermarket/ exhibition atleast afew timesto be ableto make your
observationsvery carefully for thispractical activity.
3. Recordyour observationsinthetablegiven below.
Table10.1: Observation Table
Number of vists | Product/sseen Method/sused to sdll the products
Vistl 1. a)
b)
c)
2. a)
b)
c)
3. a)
b)
©)
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Visit2 4. a)

Notes 5. 3

Vist3 7. a)

CONCLUSION
Onthebasisof your observations, you can answer thefollowing questions:

1. Wasthesame product being sold using different methods? What werethe
methods?

Did any of the methods used to sell aproduct appeal to you ?Which one?
Wereyou given samplesof the product/s?

Didyou buy any of the product/simmediately ?Yes/No. Justify your answer.
Or did you go back later to buy any of the products? Why?

Didyou talk about the product /swhich interested you to others?Why?
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PRACTICAL 11 Notes

OBJECTIVE:

Tofamiliarizeyoursdlf with the processof ng variousfacilitiesoffered by an
organisation throughitswebsite, without visiting their officein person.

INTRODUCTION :

You may recall having learnt about theinternet and theway it connectsvarious
computersand enablesyou to accessany information from anywhereintheworld.
You haved so studied about the new mediaproduct called thewebsite. Thispracticd
will help you understand how awebsite offersaccessto informationtoitsusers
andtheway you canenquireand avail different travel facilitiesonline.

PROCEDURE:

Thisyear, asyou have scored quitewel | in your examination and havea so excelled
insports, your parents have decided to take you for aholiday. But asyour father
ispreoccupied with somework and cannot go to therailway enquiry office, hehas
entrusted you with thistask of noting down all the detail sabout your forth coming
trip to your dream destination.

1. Sdectaplaceof your choicewhereyouwould liketo spend your holidays
withyour family.

2. Vigtthewebgteof Indian Railwaysand makealist of facilitiesbeing offered
to the passengers.

3. ldentify thetrainsthat gofromtheplaceyou stay at, to your dream destination.

4. Notedown the number of days/timeit will take you to reach the place of
your choice.

5. Alsonotethecost of eachticket and then calculatethetotal cost for travelling
to your destination by Indian Railways.

6. Recordyour observationsinthetablegiven below.
Table11.1 Dream destination

Preferencel:
Preference?2:
Preference3:
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Table11.2

Facilitiesbeing offered by Indian Railwaysto its passengers

a)
Notes b)

c)

d)

€)
Table11.3

FROM TO TRAIN'S TIMEOF TIMEOF TRAVEL

NAME DEPARTURE ~ ARRIVAL DURATION

Table11.4

Cost of Ticket No. of TicketsRequired Total Cost

CONCLUSION

(1) Howdidyousdectaplacetovistfor aholiday?lschoicetheonly criteria
or did you also take into account the easi est route to reach your destina-
tions?Did the cost factor also play acrucia roleindeciding this?

(2 Whiledoingthispracticd activity, youwould havelisted thetrainsthat goto
aparticular placeand worked out theduration of reaching aparticular loca-
tionaswell asthe cost of buying thetickets. Didyoufindit easier todoal
these onlinethrough awebsite or would you prefer visiting therailway res-
ervation counter in person.

(3) Whatisthenamegiventotheonlinerailway booking facility inIndia?

(4) Doyou haveany suggestionsto maketheonlinerailway booking facility
moreefficient?
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PRACTICAL 12 Notes

OBJECTIVE:

To understand the process of opening an email account, sending emailsfromone
account to other and accessing the emailsreceived by you.

INTRODUCTION:

You may recall having learnt about the easy and fastest mode of sending and
receiving information through theinternet. You havea so studied about theinter-
activenature of new media. The practica exercisewill helpyou get familiarized
with the process of opening an email account and theway you can useit to send
andreceiveemalls.

PROCEDURE:

1. Gotoanearly cyber caféwhereyou can accesstheinternet. You canaso
useit at your own homeif you havethisfecility.

2. Logontoany of thewebstesthat offer email serviceslikeyahoo, rediffmail,
hotmail, gmail or any other.

3. Clickonthe‘sgn up’ optiononthewebsiteandfill inthedetallsasked there
to open up an email account.

4. Repeat thisprocessto open up another email account.

5. Fromoneemail account, send an email mentioning about thetrip your family
hasplanned inthe vacationsto the other email account.

6. Logoutfromtheaccount fromwhichyouhavesent theemail andthenlogin
to the other account to check if you havereceived any email.

7. Gototheinbox, check the new mail you havereceived and send areply to
that email account thanking for themail sent toyou.

8. Logout fromtheaccount.
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CONCLUSION:

Onthebasisof the practical exercisethat you did, you can answer thefollowing
questions:

1.  Whichistheeasier way to send aletter - posting it through apost office or
Notes sending an email ?Which onewill you chooseand why?

2. How muchtimedid anemail taketo reach oneemail account from another.
a) lessthan2minutes
b) Hadfanhour
c) Oneday

3. Explaintheprocessof sending and receiving emailsby usinginternet toa
friend.
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PRACTICAL 13 Notes

OBJECTIVE:

Thisactivity will help you to understand how to communicate effectively through
traditiona media

INTRODUCTION:

Inyour lessonson traditional media, you have seen that traditional mediacan be
used to communicate socidly relevant messages. Let usnow doapractical activity
tolearn moreabout this.

PROCEDURE:
1. Identify asocid probleminyour neighbourhood.
2. Formulateamessagewhichwill haveapositiveimpact ontheissue.

3. Identify atraditiona mediaformwhich can beusedto effectively convey the
message.

4. Formateam of performers.

5. Doaperformancebeforean audience. Giveaquestionnaireto the audience
beforethe performance. Thisquestionnaire should be abletoidentify the
attitude of the audiencetowardsthe social issue beforethe performance.

6. After theperformance, give another questionnaireto the audience with
guestionsabout their attitudeto the same socid issue after the performance.

7. Usngthetablegivenbdowtry tofind outif thereisany differenceinatitudes
before and after the performance.

Name Attitudetothesocia issue  Attitudetothesocial issue
before the performance after the performance

AUDIENCENO. 1

AUDIENCENO. 2
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AUDIENCENO. 3

AUDIENCENO. 4

AUDIENCENO.5

Notes
AUDIENCENO. 6

AUDIENCENO. 7

AUDIENCENO. 8

AUDIENCENO. 9

AUDIENCENO. 10

AUDIENCENO. 11

AUDIENCENO. 12

CONCLUSION

1. Didtheperformancebring about any changein theattitude of the peopleon
thesocid issuethat was selected ?

2. Based onyour experience can you suggest how traditional performances
can beused to convey socia messages?
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PRACTICAL 14

Notes
OBJECTIVE:

Thisactivity will help youto understand the nature of atraditiona mediaformand
itsfunctioninsociety.

INTRODUCTION:

In our lessons on traditional media, we have studied about awide variety of
traditional mediaforms. Let us now identify one such mediaform and try to
understand itsdifferent aspects.

PROCEDURE:
1. Identify atraditiona mediaformwhichispractisedinyour neighbourhood.
2. Watch acoupleof performances.
3. Interact withtheartists. You can preparealist of questionsto ask them.
4. Interview afew membersof theaudiencewith alist of prepared questions.
5. Listyour observationsin thetablegiven bel ow.

Table14.1: Observation Table

1 Nameof thetraditional
mediaform

2 Giveabrief description
of itshistory

3 What arethegeneral
themesinthe
performances?

4  Languageof the
performance

5 Isthereaparticulartime
or season for the performances
to happen?If so, list them

6 Dotheartistsuseany
ingruments?List theinstruments.
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7  How many peoplewere present
for the performances?lsit popular?

8 Wheredotheperformancesgeneraly
happen?Isthereany particular location?

Notes 9 Whoaretheperformers?Dothey
makealiving out of the performance?

10 What doestheaudiencethink of the
performance? Doesit influencethemin any way?

11 Cantheperformancesbeuseful to
society?If so, how?

CONCLUSION

1. Listthreeimportant characteristicsof thetraditional mediaform, you have
identified.

2. What function doesthe performance servein society?
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PRACTICAL 15 Notes

OBJECTIVE:

To understand the stagesinvol ved in making aphotograph aswell asto observe
thevariousequipmentsusedinastudio.

INTRODUCTION:

You may recall having studied about the use of cameras, computersand other
suchitemsin the process of making aphotograph. Thispractica shall makeyou
understand the use of various photography equipment in astudio and shall give
you anideaof the stagesfrom clicking apictureto printing it. (Carefully make
observationsduring your visitto carry out thisactivity).

PROCEDURE:

1. Vidstaphoto studio and observeandidentify theroleof thefollowing:

a)
b)
c)
d)

Camera

Lights

Computer (If thephotoistakenthrough adigital camera).
Printingmachine.

2. Mentionthenameand manufacturer of thefollowing whichyou saw inthe
photo studio:

Name Manufacturer

a Camea
b) Lights

c) Computer (If photoistakenthrough
adigital camera)

d) PrintingMachine
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CONCLUSION:

Concludeby answering thefollowing questions:

1. Namethephoto studio you visited to get yourself photographed.
NoLes 2. Whatistheuseof acomputer inthe process of making the photograph?
3. What other productsrel ating to photography did you seein the photo studio?
4

Was the camera used to take your photograph adigital cameraor afilm
camera?

5. Writeashort description of your visit to the photo studio.
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PRACTICAL 16 Notes

OBJECTIVE

To understand the process of classifying photographsin various categories of
photojournalism aswell astryingtotell astory through aseriesof photographs.

INTRODUCTION

You may recall having read about various categories of photojournalism. This
practica will helpyouunderstand that classification better. Youwill dso beexposed
to photographsthat are well composed and framed because they are taken by
experts. Thiswill help yourelateto thetopic onframinginthelessons.

PROCEDURE
1. Callect afew newspapersand magazines.
2. Look for picturesfrom any oneof thetopics mentioned below:
a) Politica Leaders
b) Conflict (War,riot etc.)
¢ Entetanment
d) Sports.
3. Choosefivebest pictureswhich relate best to your chosen topic.
4. Prepareaphoto abum by pasting thesefive photoson separate card board.
5. Notedown your observationsin thetablegiven below.
Table16.1: Observation Table
Photograph Short description of the photograph
1)
2)
3)
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4)
5)
CONCLUSION

NoLes a How many picturesinthe photo feature are black and whiteand how many
arecoloured ?

b) Whichisyour favourite photo and why?
c)  Whichcategory of photojournaismwill you put your photo featurein?

d) What doyouunderstand by good composition? Explain by citing examples
from your photographs?

€)  Whichmagazine or newspaper according to you carriesout the best pictures
pertaining to photojournalism ?

MASSCOMMUNICATION




